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Are you considering taking advantage of Google vacation rentals? You’ve come to 

the right place!

Google is the largest search engine on the market and with the Google Vacation 

Rentals feature, it has truly become a one-stop shop for travellers. As a result, 

Google is a promising new source of bookings for property managers. It offers 

more control and ownership of the guest data and experience and more brand 

exposure at zero or low cost.

This guide provides you with everything you need to know about Google vacation 

rental search. We hope to clear up the confusion and help property managers 

answer the big question: how can your business benefit from this new and 

currently free opportunity in online distribution?

If you’re ready to diversify your vacation rental marketing and distribution, expand 

your visibility, compete on the highest levels alongside hotels and grow your 

property management company, let’s jump in!

Introduction



What are 
Google 
Vacation 
Rental 
Listings?

Google vacation rental listings are different from organic search results 

(unpaid search results ranked by Google’s algorithm) and Google Ads (paid 

advertisements that appear in Google). And while they may look similar, 

they’re also different from Google Maps and Google My Business results. 

So what are they and how do they work?

Google Vacation Rentals are part of the search engine’s efforts to improve 

the search experience and make it easier to plan and book trips through 

Google. 

In 2011, the company introduced Google Hotel Ads, which display the 

availability and rates of hotel rooms directly in search results. Their next 

travel product was Google Flights, which works similarly, facilitating the 

purchase of airline tickets. 

Google continues to be the world's top search engine — and with Google 

Vacation Rentals, it has become an essential booking platform for property 

managers aiming for direct bookings. Today, Google Vacation Rentals is no 

longer a "free experiment" — it's a growing marketplace where visibility 

means bookings, brand exposure, and guest ownership.



When a traveller types a query into the Google search bar 

such as “vacation rentals Pocono Mountains” they not only 

get a series of text results, but they are also shown a list of 

vacation rentals in a searchable map which are a direct 

pathway to the vacation rentals tab in Google Travel.

Tip: Even if your website pages have fantastic SEO, your 

pages will still show up below Google’s own vacation rental 

product.

Once they see these results, travellers can refine their 

search by entering the dates and number of guests. Or, 

they can click on the “View (number) rentals” button to see 

more options.

How does Google 

Vacation Rentals work? 



Potential guests are then taken to the Google Travel search 

page that functions as a metasearch engine. Here they can 

refine their search even more by adjusting the price range and 

using filters such as rating and amenities. They can also sort 

the results by best match, lowest price or highest rating. 

If they want to book the rental, travellers need to click on the 

nightly price displayed in blue or the ‘Visit site’ button. Then, 

they’ll be redirected to the website where they can finalise the 

booking.

When travellers click the ‘Learn more’ button next to a listing, 

they are taken to the rental’s Google listing page to browse 

photos, read reviews, and find out more details.



• Global reach. Your rentals will be visible to millions of travellers or search 

on Google each day. 

• Highly-qualified audience. You’ll be targeting people who use Google with 

the intent of planning, comparing and booking trips. 

• Brand recognition. You’ll have an opportunity to promote your independent 

vacation rental brand and tap into new sources of traffic. 

• Improved guest experience. You’ll be the owner of the guest relationship in 

its entirety, from processing payments to dealing with communication and 

more.

Benefits
THE BENEFITS OF LISTING YOUR VACATION RENTALS ON GOOGLE INCLUDE:



Unlike with Airbnb, Booking.com, or Vrbo, you cannot just go to a 
sign-up page and get your vacation rental listed on Google’s 
Vacation Rentals product. 

Google currently sources its vacation rental listings from a select 
number of online travel agencies and a handful of trusted 
technology partners – such as the Rentals United channel manager 
- to provide vacation rental listings.

If you would like to get listed on Google, currently, the only way to 
push your vacation rentals to Google and get direct bookings is 
through a Google-approved software provider. Or if you run a large 
enough vacation rental management company with a tech 
development team, you can also build your own direct integration 
with Google. 

How to 
advertise 
on Google



As one of Google’s handpicked partners, Rentals United constantly updates the 

connection. Thanks to our newest Google update, vacation rental managers can now send 

traffic from Google directly to their website. As a result, anyone can get listed and appear 

where millions of travellers search, compare and book their trips every day. 

 Rentals United’s connection you will provide you with all the 
resources and connections you need. Learn how  by scrolling down!

Why Rentals United is the best choice 
for your Google connection



Currently, getting bookings from Google is completely free. Google doesn’t charge a 
commission, and neither does Rentals United. 

This means that all Rentals United clients who pay a monthly subscription fee can get 
commission-free direct bookings from Google.

It’s a great way to increase your profits, since you’ll have a better margin than you could get on 
any OTAs.

1. Get commission-free direct bookings



Advertising on Google via Rentals United also helps 
showcase your brand before potential guests. 

With the latest update to our Google connection, you 
can now send traffic from Google directly to your 
website. 

Rentals United allows you to add a simple redirect that 
will take potential guests straight to the property page 
on your website, where they can finalise the booking.

Furthermore, your logo will appear in Google Vacation 
Rental search results, as well as the Google listing 
details 
page.

As a testimonial, see our partner Evolve who are listing 
18,500 properties on Google through Rentals United:

2. Strengthen your brand and build loyalty

http://evolve.com


When potential guests click the ‘Visit site’ button, 
they will be redirected to the property page on your 
website, where they will be able to complete the 
booking process or get in touch with your team.

With the Rentals United connection, the traffic from 
Google comes at no additional cost per click.

As a result, you’ll be able to:
 
● 
●

Showcase your brand in front of potential guests. 
Use acquisition strategies (presenting similar 
listings, encouraging newsletter signups and 
remarketing) to help you get more bookings. Get 
commission-free direct bookings with no 
additional cost-per-click. Eventually, guests will get 
to know your brand, and you’ll be able to build 
loyalty and increase your repeat bookings.

●

Since the traffic goes directly to your website, you’ll be 
able to use acquisition strategies to help you get more 
bookings, including presenting similar listings, newsletter 
signups and remarketing. 



“Our goal at Evolve is to generate as much revenue as possible for 
our homeowners. With Google being the largest search engine, it 
was really important for us to put all our properties on it. Google 

continues to optimise their products to make it easy for guests to 
find vacation rentals. Additionally, Google acts as a direct booking 

source for us, continuing to help us build our Evolve brand.” 

Jay Whiteley - 
Senior Director of Distribution Partnerships and Performance 

Management at Evolve.



If you get listed on Google via Rentals United, you can 
rest assured that you’ll always be selling your rentals at 
the price you want.

Thanks to our top-of-the-line API connection, our 
pricing updates are instant. Whenever you make a 
change to your rates, your prices get automatically 
updated on all your channels. 

As a result, you don’t need to worry about missing out on 
bookings at the optimal price because your connection 
was slow. 

The same goes for your availability. With Rentals United,

your calendars get updated instantly across all your 
channels as soon as you get a booking or block a date. 
Consequently, you’ll minimise your chances of getting 
double bookings.

This level of control is essential if you want to have 
success advertising your vacation rentals on Google. In 
addition, since you’re getting direct bookings, you have 
the freedom to manage payments and guest relations 
however you choose.
And finally, the bookings that you get from Google belong 
to you. You are the Merchant of Record, which means 
that you own everything. Rentals United just facilitates 
your connection to Google. 

3. Be in control of your pricing and availability



“Rentals United has been extremely helpful in 
streamlining the process. Really helped us with any 

hiccups along the way. Whenever you establish these 
new types of connections and partnerships, there’s 
always something new that’s unexpected. But we 

were able to move fairly quickly and get those 18,500 
properties up pretty much within a month. It was as 

successful as we possibly could have expected a 
launch to go.”- 

Jay Whiteley, Senior Director of Distribution 

Partnerships and Performance Management at 

Evolve

At Rentals United, we work tirelessly to ensure our vacation 
rental channel manager is the best on the market. 

The Rentals United channel manager has all the tools you 
need to successfully distribute your vacation rental 
properties across a variety of channels. 

With more than 60 connected channels and several 

Preferred Partner badges, we have the best channel 
connections on the market. This means you can advertise on 
multiple channels seamlessly with minimised chances of 
errors

Our connections' speed and reliability ensure that your rates 
and availability are synced in real-time, and you’re always 
selling your units at the best possible price.

4. Use an award-winning channel manager



Step By Step
How to list your vacation rentals on Google via Rentals United 





Get Started

Talk to one of our sales representatives and 

start gaining direct bookings

Connect from Rentals United to 
Google Vacation Rentals

https://rentalsunited.com/connect-with-our-experts/?utm_source=Content&utm_medium=blog&utm_campaign=GoogleVacationRentals25


1. Log into your Rentals United account and connect your properties to 

Google in just a few easy steps. 

2. Follow our checklist with detailed instructions. Traffic redirects are 

configured using the Rentals United Gateway API. This will ensure your 

potential guests end up on the correct landing pages. In case you are not 

able to do it yourself, Rentals United can configure the redirects for you at 

an additional cost. 

3. Once you activate the connection, we send Google your availability and 

prices for 330 days (required by Google). 

4. Your ads go live within 2 days. When a guest clicks your Google vacation 

rental ad, they are redirected to your website where they can complete the 

booking. 

5. Charge the guest as specified in your own policy via your payment 

processor system of choice and manage guest relationships. Grow your 

business with commission-free direct bookings from Google.

If you’d like more information, check out our Google partner page where 

you’ll learn how to expand your vacation rental distribution to Google.

If you’re 
already a 
Rentals 
United 
customer
 

Follow these steps:

https://bit.ly/32E10UY
https://bit.ly/3r5GyWz


Please be aware that if you don’t have a booking website, the setup is 

slightly different. 

1 Log into your Rentals United account and connect your properties 

to Google in just a few easy steps. Follow our checklist with 

detailed instructions. Once you activate the connection, Rentals 

United creates an ad for each of your listings. We send Google 

your availability and prices for 330 days (required by Google). Your 

ads go live within 2 days. When a guest clicks your Google 

vacation rental ad, they are redirected to the Rentals United Book 

Direct page where they can complete the booking. Charge the 

guest as specified in your own policy via your payment processor 

system of choice and manage guest relationships. Grow your 

business with commission-free direct bookings from Google.

2

3

4

5

For more support on setting google up, reach out to our customer support 

staff here; they will happily assist you with any queries you may have. 

If you don’t 
have a 
booking 
website you 
can still get 
list on Google 

https://bit.ly/35gYxR9
https://bit.ly/35gYxR9



